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Market-Driven
Innovations

Market-Driven Innovations comes

to you in co-operation with Productscan®
Online, an online, new-product tracking
service from Marketing Intelligence
Service Ltd., Naples, N.Y.

Available at www.productscan.com, the
service is a comprehensive online data-
base of new products. It has detailed
information on more than 500,000 new
product SKUs from 1980 to the present.
It offers an in-depth look at new products
with its Innovation Ratings. The service
is updated six times a month with new
information.

Versatile packaging preps gourmet
foods line for retail

Trays would be simpler, but stand-up
pouches differentiate Wally’s Food
Company from all of the prepared-foods
businesses in San Francisco. The pack-
aging nicely suits the outfit’s current
delivery-only status, but it’s also a system
that will work with minimal modification
when the line hits retail.

Hand tags attach at the top to allow a

clear view of the premium contents inside.
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Consumers like the system for its ease of use: they simply
tear the tag off and place the food in a bowl for heating, with
minimal waste. Once at retail, the chosen structure will max
out the number of SKUs displayed in the refrigerated case.
The clear pouches and color coding (a hue for each food
category) will also facilitate purchasing decisions.

“Fresh prepared foods are normally in trays, where you’re
looking down at the package,” says designer Philippe
Becker, Philippe Becker Design (www.pbdsf.com). “Here,
you’re looking at it at eye level which will make it easier
to shop.”
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